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From Hankow to Xiangtan
——Huizhou salt merchants in the reconstruction of Xiangtan in the early Qing period
CHEN Yao
( Department of History Xiamen University Xiamen 361005 China)

Abstract: With the prosperity of Hankow Xiangtan county had developed to be a market center for transporting commodi—
ty from Hankow to Xiang river region in the late Ming to early Qing period. Xiangtan underwent chaos caused by war twice in
the early Qing period then was cleared up and reconstructed by the Huizhou salt merchants from Hankow. This case illus—
trates Xiangtan was an important Huai salt transport center for Huizhou merchants. The case also shows that in an unusual pe—
riod after war and ruin the factor that most attracts merchants to enter a lower — level market is not direct commercial profit
but the recovery of the physical market environment.

Key words: early Qing period; Xiangtan; Huizhou salt merchants
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(@Skinner G. William Marketing and Social Struc—
ture in Rural China: Part I Journal of Asian Studies 24
(1) 1964 pp.3-10.
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